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Introduction

e The 2017 survey is the third to be commissioned - following 2012 and 2014
* Much of the analysis is therefore presented as time-series
» The analysis is based on a sample of 400 responses from businesses stratified by size and sector

» Key objectives of the study are to:
 Provide quantitative data to support Council performance management processes
* Provide an understanding of key issues and challenges facing Camden’s businesses

. |I;royide an understanding of the advantages and disadvantages of Camden as a place to do
usiness

* Indicate the potential for business growth and key initiatives to support this (within the
London Borough of Camden)

* Indicate the level of satisfaction with Council services and business customer interactions.

* Assess the level of interest of business involvement in local recruitment, local procurement
and Corporate Social Responsibility (CSR)

« Benchmark against the 2012 and 2014 surveys
« The analysis highlights differences between different groups of businesses where those

differences are interesting and based on reliable data. One such group is Growth Sector,
definitions for which can be found at the rear of the slide deck
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Theme 1 - Business Activity

* Key

findings
The results indicate that trading conditions are tougher in 2017 than in either 2014 or 2012

There has been a rise in the proportion of firms indicating that business activity levels are lower than a year ago (35% cf.
21% in 2014) along with a decrease in the proportion indicating that they are higher (23% cf. 34% in 2014)

Despite this, emp_IO)Z/ment levels have not been significantly affected (73% indicate employment levels to be the same as
last year, cf. 72% in 2014)

Optimism around future business activity and employment levels are also lower than in 2014 and 2012; more firms are
expecting business activity levels and employment to be lower (10% cf. 9% in 2014 on business activity; 7% cf. 5% in 2014
on employment levels), whilst fewer firms are expecting them to be higher (40% cf. 46% in 2014 on business activity and
18% cf. 24% in 2014 on employment)

This overall picture is not universal, however; the findings around business activity and optimism are more positive in
certain elements of the economy. The following groups of business demonstrated a higher than average proportion of
business that had experienced a growth in business activity in the last year:

« Micro firms (i.e. Limited companies with no employees at 30% and Sole traders/partnerships at 42%, cf. the average of 23%)
« Mid-sized businesses (i.e. employing 10 to 49 at 28% cf. the average of 23%)

* Firms operating in Financial & Insurance Services (60% cf. 23%), Human Health and Social Work (58%), Education (41%), Arts Entertainment &
Recreation (33%), Administrative Support (32%),

And the following groups of businesses are more optimistic about growth in the coming year as they have a higher
proportion of firms indicating they anticipate business activity levels to be higher in a year’s time:
* Micro businesses (Limited companies with zero employees at 50% and Sole traders/partnerships at 51% cf. the average of 40%)

+ Firms in Financial & Insurance Services (60% cf. the average of 40%), Information and Communication (52%), Administrative Support (52%) and
Arts Entertainment & Recreation (50%)

* Businesses which have been established for at least 3 years (75% cf. 40%)

« Firms that are part of an international company (70% cf. 40%)

* Firms located in Kings Cross (76%), Kilburn (65%), Cantelowes (61%), Regent'’s Park (60%) and Bloomsbury (55%)

* Firms in each of the three growth sectors (Science & Tech at 60%, Technical Professional & Business Support Services at 44% and Creative &

Cultural at 41%)
ortus




Business Activity

Level versus 12 months ago

2012 m2014 m2017 Change in activity 2012 2014 2017
Lower/Much Lower 31% 21% 35%
The same 34% 42% 38%
Higher/Much Higher | 34cyj' 34<yj' 23%

Don't know

7%

Much lower 4%
. o
« The results indicate that trading conditions are tougher in 2017

24% than in either 2014 or 2012

_l?% 26% » There has been a decline in the proportion of firms reporting
higher levels of business activity compared to 12 months ago -
34% from around one third (34%) in 2012 and 2014 to under one

The same 42% quarter (23%) in 2017
I, :o
« There has also been an increase in those reporting lower levels

30% of business activity than a year ago (35% cf. 21% in 2014)

Higher 31% . . . .
g I * Lastly, there has been a decline in those reoportln business
VZ8

activity as the same as 12 months ago (38% cf. 42% in 2014)
4%

Much higher - Whilst the survey did not enquire as to reasons for changes in
3 business activity, one might speculate that the uncertain
economic environment following the EU referendum may be
0% 10% 20% 30% 40% 50% influencing these results at least to some extent

&, Source: Camden Business Survey 2012, 2014 and 2017 (Ref: W1/S1 & W1/S2) Ortus
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Business Activity

Level versus 12 months ago

 Other notable results include:

* Micro firms - i.e. limited companies with no employees (30%) or sole traders/partnerships (42%) -
We¥$(T§);§ likely to have reported an increase in business activity than those employing 1to 9
sta (o]

* Those employing 5 to 9 (42%) were significantla/ more likely to report a decline in business activity
than micro firms (30%) and those employing 10 to 49 (15%)

« Sectors with the highest proportion of firms recloorting higher business activity levels than aXear
ago include: transport and storage (35% cf. 23% a\(e(age% financial and insurance services (49%);
arts, entertainment and recreation (41%) and; administrative support (31%)

» Sectors with the lowest proportion of firms reporting higher business activity levels than a year
ago include: mar)u.facturlng] (8% cf. 23% average); wholesale and retail (20%); real estate (6%) and;
other service activities (17%)

« Of the growth sectors, Technical Professional and Business Support Services has the highest
proportion of firms reporting higher business activity levels that a year ago (27% cf. 23%
average). Creative & Cultural has the highest proportion reporting lower business activity levels
(34% - the same as the Camden average%

« The downturn in business activity is hitting local companies (where 37% of firms report a decline
In business activity) harder than national (18%) or international companies (12%)

« Companies experiencing lower levels of business activity are much more likely to indicate that
they feel Camden is a poor place to do business — 74% of firms that rate Camden as a poor place
to do business report a decline in business activity, compared to 31% of those that rate it good.
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Business Activity

Employment versus 12 months ago

2012 m2014 m20!7 Change in employment 2012 2014 2017
Lower/Much Lower 14% 13% 13%
Don' know | 2% The same 720 724 73%
2%
Higher/Much Higher 13% 13% 12%
Much lower ::
 There has been no major change in reported levels of
3% employment compared to previous years
L . :
T o  The majority of firms (73%) report employment levels to be
the same as a year ago. This is comparable, though very
2% marginally above, prior years
The same 72% .
I - * When compared to both 2012 and 2014, a marginally lower
prCéqutlon of firms report both lower employment (13%)
9% and higher employment (12%) than a year ago
High : :
T - * No firms reported employment to be much higher and a
larger proportion (B%Fthan in previous years indicated that
” employment is much lower, which may be a cause for
Much higher 1% concern
0%
0% 20% 40% 60% 80%

&, Source: Camden Business Survey 2012, 2014 and 2017 (Ref: W1/S3 & W1/54) Ortus
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Business Activity

Employment versus 12 months ago
e Other notable results include:

With such a large proportion of firms reporting that employment was the same as a year a%o, (73%)
the observed differences between sectors and size bands are based on small samples and therefore
are not commented on here

A higher than average proportion of local firms report employment as being the same as a year ago
(77% cf. 73%), whilst a marginally smaller proportion (9% cf. 12%) report it as higher

Firms that are part of a national company or international company were more likely to report a
higher level of employment than average (56% and 18% respectively)

More than half (53%) of firms that consider Camden to be a poor place to do business have reported
a reduction in employment levels in the last year (cf. the average of 13%)

Firms which experience challenges recruiting staff with the right skills and experience are more likely
to report a growth in employment (21% f. 12% on average)

Sectors which demonstrate a higher than average proportion of firms indicating a growth in
employment are Manufacturing (17% cf. the average of 12%), Information & Communication (18%)

Sectors which demonstrate a higher than average proportion of firms indicating a decline in
emEonment are Manufacturing (18% cf. the average of 13%*), Accommodation & Food Services
(35%) and Other Services Activities (51%)

Two of the growth sectors — Technical, Professional & Business Support Services and Science & Tech -
show a higher proportion of firms reporting a higher level of emplogzment than a year ago compared
to the average (16% and 20% respectively, cf.12%). In the Creative & Cultural sector, 11% of firms
report a growth in employment.

* The proportion of Manufacturing firms indicating stable employment over the last year is lower than average (65% cf. 73%, Ortus
ECONOMIC RESEARCH

indicating that this sector has experienced more employment volatility over the last year




Business Activity

Activity optimism

2012 m2014 m2017 Change in future activity 2012 2014 2017
Lower/Much Lower 7% 9% 10%
Don't know & 2% The same 200 339  39%
B (0%
Higher/Much Higher 58% 46% 40%
Much lower ::
B
« The level of optimism around future business activity is at
6% a low point compared with the previous two surveys (40%,
Lower . down from 46% in 2014 and 58% in 2012)
« This indicates that not only is a higher proportion of firms
29% experiencing lower business activity levels than a year ago,
The same E——— but optimism is also lower now
 There has also been an increase in the proportion of firms
_ 48% that are expecting lower business activity levels in a year’s
B i time (10%, up from 9% in 2014 and 7% in 2012)
« Very few firms (2%) in our survey expect business activity
_ 0% levels to be ‘'much higher’ in a ¥ear, which is comparable to
Much higher e 2014 but much lower than 201
0% 20% 40% 60%
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&, Source: Camden Business Survey 2012, 2014 and 2017 (Ref: W1/S5 & W1/56) Ortus
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Business Activity

Activity optimism
e Other notable results include:

Micro businesses are more optimistic than small businesses; 50% of Limited companies with zero
employees and 51% of Sole traders/partnerships expect business activity levels to be higher in a
year's time (cf. 40% on average)

The most optimistic sectors in terms of the proportion of firms anticipating growth in business activity
over the next year are Financial & Insurance Services (60% cf. the average of 40%), Information and
Communication (52%), Administrative Support (52%) and Arts Entertainment & Recreation (50%)

Businesses which have been established for at least 3 years feel more optimistic than firms that have
been running for 1-2 years (75% expect growth cf. 34%)

Local companies are the least optimistic (37% anticipate an increase in business activity), whilst those
that are international are the most optimistic (70%), in terms of the proportion of the companies that
expect growth in the next year

A higher proportion of firms that report difficulties in recruiting staff with the right skills/experience
expect business levels to be higher (48%) than those that do not (32%)

A higher groportion of firms that report skills gaps amongst current staff expect business levels to be
higher (63%) than those that do not (32%)

Firms that perceive the Council as business unfriendly are also more likely to expect business levels to
decline in the next year (24% cf. an average of 10%)

The locations with the highest proportion of firms anticipatin% rowth in the next year are Kings Cross
(76%), Kilburn (65%), Cantelowes (61%) and Regent'’s Park (60 o?

Of the growth sectors, Science and Tech is the most optimistic, with 60% of firms indicating they
expect business activity levels to be higher in a year’s time. The other two growth sectors are more

optimistic that the Camden average (44% for TPBSS and 41% for Creative & Cultural cf. 40%) ortus




Business Activity

Employment optimism

2012 m2014 m2017

9%
Don't know 5%

Ml s

| %
Much lower 1%
0%

5%
Lower 4%

7

The same 67%

29%
Higher 23%
I (7%
3%
Much higher = 0%
| 1%
0% 20% 40% 60% 80%

&, Source: Camden Business Survey 2012, 2014 and 2017 (Ref: W1/S7 & W1/S8)
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Change in future employment 2012 2014 2017
Lower/Much Lower 5% 5% 7%
The same 55% 67% 69%
Higher/Much Higher 31% 24% 18%

Firms are more pessimistic in 2017 about future
employment levels than in previous years

A higher proportion of firms ﬁ7%Lexpect emzployment to be
IZOOV\{(Er(lSnO/a) year's time than held this view in 2014 (5%) and
(o]

In addition, in 2017 fewer than one in five firms expect
employment levels to be hl%hel‘ next year compared to one
in four'in 2014 and one in three in 2012
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Business Activity

Employment optimism

 Other notable findings include:

* Sole traders & partnership (7%) and companies empIoYir)g between 1 and 4 (13%) have the lowest
ﬁ)gg ortion of firms expecting higher employment levels in a years time compared to the average of
0.
* One quarter of firms in manufacturing expect employment levels to be lower in a year’s time (cf. 7%
on average)

 Firms that have been operating for between 3 and 20 years (26% of firms) are significantly more likely
to expect growth than those that are more than 20 years old (11%)

* International companies (58%) are significantly more likely to expect growth than any other type of
firms, whilst other types of firms (local, London, national) are significantly more likely to anticipate
static employment levels than international firms (74%, 56% and 64% cf. 27%)

 Firms operating in the following sectors have a higher than average prog)ortion of firms anticipating
employment growth in the next year: Financial & Tnsurance Services (41% cf. the average of 138%),
Administrative Support (24%), Accommodation & Food Services (22%), Professional Scientific and
Technical Services (81%) and Transport and Storage (21%)

 Firms in West Hampstead (38%), Cantelowes (33%), King's Cross (29%), Regent'’s Park (28%),
Bloomsburﬁ (28%), Belsize (28%) and Highgate (26%) and are most optimistic about employment
growth in the next year

* A higher proportion of firms in Technical, Professional & Business Support Services and Science &

ECONOMIC RESEARCH

Tech (22% in each sector are anticilaating employment growth in the next year compared to the
average (18%). In Creative and Cultural, however, the proportion is lower than average (13%)




Theme 2 — Camden as a place to do business

* Key findings:
* There has been a minor shift in the perception of Camden as a place to do business, with firms
reporting a slightly more negative perception in 2017 compared with earlier years.

« Whilst the proportion of firms rating Camden as ‘poor’ or ‘'very poor’ has remained very similar (8% cf.
9% in both 2014 and 2012), there has been an increase in the proportion of firms rating Camden as
average (33% from 22% in 2014) and a decrease in the proportion rating it as ‘good’ or ‘excellent’
(53% down from 67% in 2014)

» The top three issues rated as important for businesses are:
 speed of internet connection (mentioned by 88% of firms)
« good transport links (86%)
* the quality of the local environment (80%)

. Issueks which should be considered a priority for the Council — because they are rated important but
weak — are:

» costs and availability of premises (76% rated this as weak whilst 73% indicated it is important)
 parking (18% rated this as weak whilst 48% identified this as important)

* crime and anti-social behaviour (49% and 69%)

* access to skilled labour (48% and 60%)
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Camden as a place to do business

Overall assessment

RESEARCH

2012 2014 m2017

1%
Very poor 4%
o s
7%
Poor 5%
B
24%
Average 22%

___________JE

48%
Good 47%
I 0%
1 4%
Excellent 21%
I
6%
Don't know 2%
s
0% 10% 20% 30% 40% 50% 60%

Source: Camden Business Survey 2012, 2014 and 2017 (Ref:
W1/59 & W1/S10)

Camden as a place to do business 2012 2014 2017

Poor/Very Poor 9% 9% 8%
Average 24% 22% 33%
Good/Excellent 61% 67% 53%

There has been a minor shift in the perception of Camden as a place to do business, with firms reporting a slightly
more negative perception in 2017 compared with earlier years

The proportion rating it as ‘poor’ or ‘very poor’ has remained the same

?&v;ever, one third of firms now rate Camden as an ‘average’ place to do business, up from 22% in 2014 and 24% in

And just over half of firms (53%) rate it as a ‘good’ or ‘excellent’ place to do business, down from two-thirds in 2014
(6702. Key reasons for givin thl_s‘ratlng] include that Camden is a desirable location (32% of those rating

00 /exc(e%l%eo?;c), useful Tocal tacilities (17%), good transport links (17%) and that Camden is an affluent area to do
usiness 0).

When businesses rate Camden as a poor or very poor location to do business, the key reasons are rentsand

business rates are rising (43% of firms rating Camden as a poor/very poor location for business), Camden Council is
not run well (23%), parking and traffic issues (13%), waste collection (12%) and anti-social behaviour or crime are a

problem (12%)

Sectors which demonstrate a higher than average groportion of firms stating that Camden is a good or excellent
lace to do business include Real Estate (80% cf. 53% on average), Professional Scientific and Technical Services
63%), Human Health and Social Work Activities (75%) and Other Services Activities (62%).

Those with the highest proportion giving a poor rating are Accommodation & Food Services (26% cf. 8% on
average) and Arts Entertainment & Recreation (15%)

Two growth sectors have high proportion of firms ratin% Camden as a(?oo.d or excellent Elace to do business:
Technical Professional and Business Support Services (60% cf. 53%) and Science & Tech (63%). A marginally lower

than average proportion of firms in the Creative & Cultural growth sector (47% cf. 53% rate Camden give this rating.
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Camden as a place to do business

Key issues

2012 2014 u2017 * The top three issues identified by firms are:
* Speed of internet connection (88% for firms)

P O T O o | T a— *  Good transport links (86%)

Good transport links * Quality of the local environment (80%)

. i o * Issues which have grown in significance year on year include:
Ql.laht}( of the local environment [ B . . .
- * Access to skilled labour (60% up from 56% in 2014 and 44% in 2012)
Cost/availability of appropriate business premises . "~ ! *  Proximity to similar businesses/organisations (44%, up from 40% in 2014 and

26% in 2012)
Good amenities for workers _ TER . X . . . .
* Issues which have declined in significance year on year include:
Crime and an -5 OGO U oo 7% * Good transport links (86% down from 90%)

sz » Parking 48% down from 51% in 2014 and 50% in 2012)

Access to skilled labour e

s » For the TPBSS sector, the key issues are speed of internet (96%),

Parking HE

e e manli ’ transport links (86%) and quality of local environment (85%)
Proximity to similar/complementary businesses/institutions i e . EOI’ the Science & Tech- sector, the key i_ssues are good transport
Net- Other i links (100%), speed of internet connection (88%) and
- cost/availability of business premises (86%)
None |EI'|=3,

» For the Creative & Cultural sector, the key issues are speed of
0% 20% 40% 60% 80% 100% internet (89%), transport links (87%) and quality of the local
environment (79%).

Source: Camden Business Survey 2012, 2014 and 2017 (Ref: W1/S11 and W1/S12)

Technical, Professional & Business Support Science & Tech Creative & Cultural Non-growth sector
Soeed of internet connection 96% Good transport links 100% Soeed of internet connection 89% Good transport links 82%
Good transport links 86% Soeed of internet connection 88% Good transport links 87% Soeed of internet connection 79%
Quidlity of the locd environment 85% Codt/availability of business premises 86% Quidlity of the locad environment 79% Quidlity of the locad environment 76%
Good amenities for workers 75% Access to skilled labour 76% Crime and anti-socid behaviour 72% | Cost/availability of business premises |  74%
Cost/availability of business premises 69% Good amenities for workers 74% Cost/availability of business premises| 69% Good amenities for workers 70%

Ortus
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Camden as a place to do business

Key issues by sector

The table below identifies the sectors for which each of the identified issue is most acute, measured by the proportion of firms
identifying each issue

Top 3 Sectors by proportion of firmsidentifying thisissue

Feed of internet connection (average 88%) Manufacturing (100%), Fnancid and Insurance Services (100%9, Professiond Scientific & Technica
Services (93%)

Good transport links (86%9 Manufacturing (100%), Professiona Stientific & Technicd Services (91%), Information &
Communication (90%)

Quadlity of the locd environment (80%) Professiond Stientific & Technica Services (85%9, Manufacturing (84%), Wholesde &
Retal/Administrative Support/Other Service Activities (al 83%)

Cost and availability of appropriate business premises (rents rates) (72%) Red Estate (90%), Manufacturing (84%, W holesde & Retail (84%)

Good amenities for workers (70%) Red Estate (82%9), Financid and Insurance Services (81%9, Wholesde & Retall (77%)

Crime and anti-socia behaviour (69%9 Red Estate (82%), Wholesde & Retail (82%9, Financid and Insurance Services (81%)

Access to skilled labour (60%) Administrative Support (88%), Fnancia and Insurance Services (78%), Information & Communication
(63%

Parking (48%9 Other Services Activities (65%), Arts Entertainment & Recreation (65%), Red Estate (63%)

Proximity to similar, complementary businesses and institutions (44%) Manufacturing (75%9, Accommodation & Food Services (71%), Other Services Activities (65%9

Source: Camden Business Survey 2012, 2014 and 2017 (Ref: W1/S11A)
n Note that only sectors with a minimum of than 5 responses indicating an issue are included here

&,

RESEARCH
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Camden as a place to do business

Strengths/weaknesses

. Tthe gr?hph below shows that a greatest strengths of Camden, measured by the proportion of firms rating an issue as a
strength, are:

* Good transport links (93%)
* Good amenities for workers (85%)
* Quality of the local environment (75%)

« The issues which are felt to be the most significant weaknesses in Camden are:
» Parking (18% rate this as a strength)
» Cost and availability of premises (24%)
* Crime and anti-social behaviour (51%)

Good transport links I I
Good amenities for workers I I
Quality of the local environment I N =
Proximity to simlar/complementary businesses/orgs GGG
Speed of internet connection G Y
Access o skilled labour 1
Crime and anti-social behaviour | T
I BT Cost and availability of premises
I BT Parking

WEAKNESSES
STRENGTHS

-100% -80% -60% -40% -20% 0% 20% 40% 60% 80% 100%

.w Source: Camden Business Survey 2017 (Ref: W1/513) t
o
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Camden as a place to do business

Strengths — change over time

* Generally speaking, the

2012 = 2014 m2017 proportion of firms rating
these issues as strengths in
parkin 248 Camden is lower in 2017 than
E N s in 2014.
Cost/availability of appropriate business premises E_Lf:‘: 7% e The exception to this rule is
- speed of internet connection,
Crime and anti-social behaviour | CEES where 64% of businesses see
this as a strengths compared
Access to skilled labour ¢- £3% to 60% in 2014.
Speed ofinternet connection _qi__; * Igﬁc%%aasggt?te;trﬁL?rrglgg\rlvcl)r%g
Proximity to similar/complementary businesses/institutions = 74 Iass,tjfssb ICrI]acll %%Iﬁagviccgllgrr]ebirs]%ess
Quality of the local environment _”d _ T premises and parkmg

Good amenities for workers BT

2%

GDDdTraﬂSPDH inks I o3%

0% 50% 100%

Proportion of firms rating an issue as a strength

“ Source: Camden Business Survey 2012, 2014 and 2017 (Ref: W1/S14)

~ g
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Camden as a place to do business

Comparing strengths and importance

* In order to understand how Camden performs as a

100% ] place to do business in terms of specific issues, the
o Speedofinterpet Good transpoft chart to the left maps.the proportion, of firms that
S 90% cqnnection Alnks recognise an issue as important (vertical axis) against
. -~
5 e the proportion that rate the issue as a strengthin
a o Camden (horizontal axis)
£ 80% Costs & availability of @
_; premigeg Crime and anti-social Qu Iitygjfhelocal ° We identify tWO Zones as fo“ows-
P behkvi nvir t . )
e 70% - — _.-E’ e « A green zone, where importance and strength are both
? e Good amenities 8reater than or equal to 70% - i.e. where isSues are
2 for workers oth important and deemed to be strong.
c  60% e , P : +rong
~ ’ Accessto skiffed « An orange zone, where importance is greater than or
20 labdlr equal to"70% but strength'is less than or equal to 50% -
= 50% l.e. where issues are deémed important but where half
S - ‘: , or fewer firms rate Camden as strong.
c arking @ . .
o 40% Proximity to . Issufes Io,catedllr%,thle greﬁn zone - \/}E/hetre Camden is
- similar/complementary perrorming relatively well on important Issues — are:
£ e businesses & orgs « Good transport links (93% rated this as a strength and
; P g
= 86% as important)
2 0% * Quality of the local environment (75% and 80%)
L) ' _ « Good amenities for workers (85% and 70%)
- . .
o 10% e Issues located in the orange zone — where Camden is
[a] .
£ e performing less well on important issues — are:
0% e Costs aRd %vlaila%i!}ty %prergises (24% rated this as a
0% 5 0% 20% 60% 80% 100% strength whilst 73%’indicated it is important)
P on of . . hin Camd * Note that crime and anti-social behaviour (51% and
roportion of firms rating an issue as a strength in Camden gg%) I?\maSr ol/nalllc)qc_outSIde the orange Zonhe OnthSO/
Source: Camden Business Survey 2017 (Ref: W1/S15) agsi;%pt)oar%ant ooffirmsrateitasas rengt an 0

“ *Note that all firms were asked to indicate whether issues were important to their business, and also, separately,

whether to rate each issue as a strength or weakness for Camden. This is not the case for the ‘satisfaction’
w question asked later. Ortus
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Theme 3 — Role of the Council
* Key findings:

57% of firms reported some form of contact with the Council. The most commonly contacted services

were waste & re%ycling (42% of businesses), business rates/rents (20%) and building/planning
departments (15%).

 The levels of satisfaction with how the Council handled these enquiries have increased since 2014 and
are comparable with 2012. In 2017, 69% indicated that they were satisfied with how the Council dealt
with their enquiry, compared to 60% in 2014 and 70% in 2012.

 Overall, the survey indicates that the business community rate the Council as less business friendly

than in prior years — 27% rate the Council as business friendly in 2017 compared to 36% in 2014 and
34% in 2012.

* Issues which are deemed as priorities by local businesses but where satisfaction is low include:

« Su .portinﬁ_developme.nt/_protection of existing land/premises for business uses (72% indicating that they
believed this to be a priority Council service but 19% were either very or completely satisfied with the
Council's handling of their enquiry)

» Managing parking (60% and 18%)
* Business rates advice/collection (65% and 24%)
» Reducing business environmental impact (63% and 25%)

* Issues which are seen as a priority but where there is a high level of satisfaction — and therefore where
the Council should focus on maintaining the current standard — include:

 Creating a good quality environment (82% see this as a priority for the Council and 50% were either very or
completely satisfied with the Council’'s handling of their enquiry)

 Tackling crime and anti-social behaviour (78% and 39%)

ECONOMIC RESEARCH



Role of the Council

Contact with the Council

 Of the survey sample, 57% of firms reported some form of
contact with'the Council in the last two years

» This is comparable to the proportion in 2014 (56%)

 Groups of businesses which are much more likely to have
contacted the Council include:

* Businesses employing between 5 and 9 (70%)

* Local companies (60%) and those that are part of a London-
based company (59%)

« Companies that rate Camden as a poor place to do business
(65%?

+ Both businesses that rate the Council as business ‘unfriendly’
(69%) and those that rate it as business ‘friendly’ (67%)

« Companies experiencing skills gaps (63%)

Yes 57% * Firms that rate crime and anti-social behaviour as a major
issue for their business (88%)

* Firms operating in the Real Estate sector (91%)

* Firms located in Kilburn (95%), Hampstead Town (82%),
(R7e (;:)nt’s Park (80%) and Camden Town with Primrose Hill
(o]

* Firms in the Creative & Cultural growth sector (60%)

&’ Source: Camden Business Survey 2017 (Ref: W2/520) Ortus
' ECONOMIC RESEARCH
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Role of the Council

Satisfaction with enquiry handling

2012 m2014 m2017 2012 2014 2017
Dissatisfied Dissatisfied (1-2) 24% 35% 28%
| " N Satisfied (3-5) 70% 60% 69%

I o

3%

2 15% J » The level of dissatisfaction with query handling has fluctuated over
I, 5% the three surveys
3 2%, « The proportion of firms that are dissatisfied (28%) is lower than 2014
I 27 (35%) but higher than 2012 (24%)
150 « The proportion of firms that are satisfied (69%) is comparable to 2012
4 20% (70%) and above the level in 2014 (60%)
N, 26%
« The proportion indicating a high level of satisfaction (rating 4) has
14% J increased since 2014 but is below the level in 2012, but the proportion
> R O indicating complete satisfaction (5) is down on 2014
. ol « The proportion feeling strongly dissatisfied (rating 1) is lower (9%)
Satisfied than in either 2012 (11%) o 5014 (20%)
Don't 4?5?’6
know [ 2« Note —in this analysis, the mid-point score of 3 is counted as representing satisfaction. During the
questioning, respondents are informed that a score of 1 represents complete dissatisfaction and 5 represents
0% 10% 20% 30% 40% complete dissatisfaction.

&, Source: Camden Business Survey 2012, 2014 and 2017 (Ref: W2/S21 and W2/S23) Ortus
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Role of the Council

Services contacted

The most commonly contacted

Waste and recycling [ NI, 2% Council services were:
» Waste and recycling (4 in 10 of
Business rates and rents [ NNGTGTNGNGEGEGEGEEN 0 those that have contacted the

Council in the last two years)

Building and planning departments [ NNGEGEGEGEGE 152 . Business rates and rents (2 in

Other NN 11% 10) |
 Building and planning
Parking N 0% departments (15%)
Coundil tax I 7% « Examples of ‘other’ responses
include:
Licensing [N 7% ° Housing

» Urban regeneration
» Adult social care
Antisocial behaviour & homelessness [l 2% * Apprenticeship schemes

Environmental [N 6%

Maintenance | 1%

0% 1 0% 20% 30% 40% 50%

Of those contacting the Council, proportion of businesses contacting specific services

.w Source: Camden Business Survey 2012, 2014 and 2017 (Ref: W2/S20A)

~ g
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Role of the Council

Business friendliness

2012 m2014 m20(7

Business unfriendly

I 10%

-
[ 1%

2 12%

I

50%

3 43%

I, 5

27%

= 25%

=

T%

5 1%

B 5 Bysiness friendly

0% 10% 20% 30% 40% 50% 60%

&, Source: Camden Business Survey 2012, 2014 and 2017 (Ref: W2/S23 and W2/S24)

RESEARCH

Business friendliness 2012 2014 2017
Unfriendly 17% 22% 20%
Neither friendly/unfriendly 50% 43% 53%
Friendly 34% 36% 27%

Overall, the survey indicates that the business community rate
the Council as less business friendly than in prior years

A larger proportion rate the Council as business unfriend(l)y in
(220210/)(20/0) than in 2012 (17%), though this is down on 2014
(o)

A smaller proportion of firms rate the Council as business
Eggg/\(;]ly in 2017 (27%) than in either 2014 (36%) or 2012
0).

Half as many firms give the Council rated the Council as ‘very
business friendly’ (i.e. a score of 5) than in 2014 (5% cf. 11%)

ECONOMIC RESEARCH




Role of the Council

Business friendliness

 Other notable results include:

« Small limited companies are more likely to rate the Council as business friendly (39% of firms)
compared to firms of other sizes and the average (27%)

 Firms that have been in existing between 3-5 years (41%) and over 20 years (32%) are most likely to
perceive the Council as business friendly

* Local companies are significantly more likely to rate the Council as business unfriendly (22%) than
International companies (4%).

« Companies that expect growth in the coming year are more likely to rate the Council as business
friendly (34%) than companies expecting lower levels of business activity (12%).

« Manufacturing companies (49%) and those in Administrative Support (42%) are more likely to rate the
Council as business unfriendly.

 Within the growth sectors, companies in the Creative and Cultural industries are significantly more
likely to rate the Council as business unfriendly (21%) than firms in Technical Professional and Business
Support Services (10%).
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Role of the Council

Council services/initiatives seen as priorities by businesses

» The top three Council services seen as
2014 m2017 RONE : :
P_I‘IOI‘ItIeS by businesses (by proportion of
| o | - irms agreeing that they are priorities)
Creating a good quality environment and public spaces gt are:
Managing local roads for vehides, pedestrians and cyclists | .- . Creating a good qua||'9/ environment
) and public spaces (82%)
Tackling crime and anti-sodal behaviour T o . Managing local roads (79%)
Supporting the development of/protecting land and premises for 55 o . . . . .
Dsiness s T (T?gcljzl’l)ng crime and anti-social behaviour
Business rates advice and collection T 7~
* By the same measure, the lowest
Commerdial Weste Collection | <. priorities are:
Help to reduce businesses environmental impact & resource use |GG c: * ReQU|atory services (49%)
) « Support to employers to recruit locally
Managing Parking | s (28%)
Regulatory services (e.g. licensing, environmental health) | < * SUppOFt to local businesses to win

Council contracts (26%)

Support to employers to recruit locally including apprenticeships _3:’15;, o ConSidering thlS eVidence Wlth that

Support locl businesses to win contracts from Council & major 285 presented on StrengthS/prioritieS
iar | [ A .
supper: _ reinforces the messages that the Council
None [ & should focus efforts on:
Don'tknow | &  Tackling crime and anti-social behaviour

. S:CJ||oporting the development/protection
o)

0% 20% 40% 60% 80%  100% ocal land/premises for business use

&, Source: Camden Business Survey 2014 and 2017 (Ref: W2/S25) Ortus
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Role of the Council

Satisfaction with service delivery

* The services which the business.
community are most satisfied with

Creating a good quality environment and public spaces S8 9% x| are:
» Creating a good qualit
Tackling crime and anti-sodal behaviour 13% 6% E3 envirqn?ner?t andqubll}(/: spaces
(50% indicating that they were very
Commerdal waste collection i3 143 16% 243 m g&ecr%rgr-lglggglgo/i?tls‘ﬂed’ cf. an
» ) » Tackling crime and anti-social
Regulatory services 37 E behaviour (39%)
 Commercial waste collection (38% -
Managing local roads for vehides, pedestrians and cyclists 8% 37 f[hOngh_thlS |s.clearly polarlsm .
Issue”with a high proportion of firms
< o recr : e : : expressing complete dissatisfaction)
upport to employers to recruit locally (inc. apprenticeships) 13% z m !
* Regulatory services (34%)
Redudng businesses environmental impact & resource use 2% 17 e The 'Servjces Wlth the h|ghest levels
of dissatisfaction are:
Business rates advice and collection  [EEIEE] 24% 35% o Mana%ing parkmﬂ (49% indicate
they there are either very or
Support to win contracts from the Coundl/major suppliers W% | 6% 195 n g geénrapg;eé[e()l¥ 2(j1|(5,/§)at|5fled' cf.an
. . .
Supporting development/protection of existing land & premises W% 40% (S)? gplg{;[rlmrg];gladnec\I/Zé?grmggg/ OrPtectlon
business Uses (29%)
Managing Parking SIS s == i SUppO_I’t to win contracts from ,the
%%%/ncn and other major suppliers
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% [00% (35%)
mDon't know B | - Completely dissatisfied 2 - Dissatisfied 3 - Neutral 4 - Very satisfied W5 - Completely satisfied

&, Source: Camden Business Survey 2017 (Ref: W2/526) Ortus
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Role of the Council

Comparing priority and satisfaction

* In order to understand where the Council might
focus future energy to resolves areas of low

Creatinggood ~_~ business satisfaction, the chart to the left maps the

quality -~ proportion of firms that have contacted a Council
50% B service and are satisfied with how the Council dealt

. with their query/issue (vertical axis) against the

Froportlon of firms that deem an issue as a priority
or their organisation (horizontal axis)

60%

Commergial

40% waste collection _ Tacklingcrime and : : .
S R @  ® ntisocial behaviour « We identify two zones as follows:

apprenticeships “EEU'ETU.WSEW‘_‘??-**"' @ Manzzinglocal roads » A green zone, where priority is greater than or equal
[ gine to 70% and satisfaction is greater than or equal to
30% Réducing business 50% - i.e. where satisfaction is high on priority issues

_~environmentalimpact * An orange zone, where priority is greater than or
° Businessrates equal to 70% but satisfaction is less than or equal to
IP advice/colection 30% - i.e. where satisfaction is low on high priority
issues

service

Supportto
win contracts

. (]
20% n
® . . . . .
Managing  L2fdand * Issues in the green zone — where satisfaction is high

parking premises on priority Issues — are:

10% upete + Creating a good 8ua|ity environment (82% see this as

a priority for the Council and 50% were either very or
completely satisfied with the Council’s handling o
their enquiry)

Proportion of firms that are satisfied with the

0% = * Issues in the orange zone — where satisfaction is low on
0% 20% 40% 60% 80% 100% priority Issues — are:

» Business rates advice/collection (65% and 24%)

» Supporting the development and Orotectionoof land
Source: Camden Business Survey 2017 (Ref: W2/S27) and premises for business uses (72% and 19%)

Proportion of firms identifying an issue as a priortity for their business

n *Note that only firms that had contact with a particular Council service have been asked to rate their satisfaction with that

. service. The sample will therefore be reduced. rtus
¥
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Role of the Council

Key priorities by sector

The table below identifies the sectors with the highest proportion of businesses agreeing that each service is a priority for their

Priority area

Creating a good quality environment and public spaces (aver age 82%)

Top three sectors by proportion of firms agreeing thisis a priority for their organisation

and Manufacturing (all 84%)

Managing local roads for vehicles, pedestrians and cyclists (79%)

Real Estate (91%), Other Service Activities (88%), Manufacturing (84%)

Tackling crime and anti-social behaviour (78%)

Information & Communication (93%), Real Estate (91%9, Manufacturing (84%)

SQupporting the development of/protecting, land and premises for
business uses (72%)

Real Estate (100%), Manufacturing (99%9, Administrative Support (88%)

Business rates advice and collection (71%)

Other Service Activities (83%), Real Estate (81%), Wholesdle & Retail (79%)

Commercia Waste Collection (69%)

Real Estate (82%9, Hnancial & Insurance Services (81%9, Accommodation & Food Services (77%

Help in reducing businesses environmental impact and resour ce use

(5899

Other Service Activities (7499, Accommodation & Food Services (65%), Wholesale & Retail and Real
Estate (both 64%)

Managing Parking (57%9

Wholesde & Retail (73%), Other Service Activities (67%), Rea Estate (64%)

Regulatory services (e.g. licensing, environmental health, trading
standar ds) (49%)

Other Service Activities (74%), Accommodation & Food Services (69%), Rea Estate (63%)

Support to employersto recruit locally including apprenticeships
(2899

Accommodation & Food Services (47%), Real Estate (37%9, Information & Communication (35%)

SQupport to loca businesses to win contracts from the Council and
major suppliers (26%9

Administrative Support (42%), Accommodation & Food Services (38%9, Rea Estate (36%9

Source: Camden Business Survey 2012, 2014 and 2017 (Ref: W2/S25A)

Professional, Scientific & Technical Services (91%), Administrative Support, Information & Communication

n Note that only sectors with a minimum of than 5 responses indicating a priority are included here

&,
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Theme 4 — Opportunities and issues facing businesses

 Key headlines:

« The key challenges being faced by Camden businesses in 2017 are:
« Overall economic conditions (11% of businesses - also top in 2014 and 2012)
« Cost of land/premises (9%)

. !nczr(e)?%ed business rates — 8%. This is a new issue identified this year following the revaluation of business rates
in

« Crime and anti-social behaviour ai:)pears to be a growing challenge — it is identified by 5% of businesses
meaning it is one of the top 5 challenges in 2017, though did not appear in the top 51n 2012 or 2014.

* There is little optimism that Brexit will be good for business. Almost two-thirds (61%) perceive there to
be no opportunities arising from Brexit for their company.

* Those that do perceive opportunities (22% of firms, with an additional 16% indicating ‘don’t know’) state
them to be around reduced regulation and red tape, exports, cheaper imports if the sterling value
increases and lower taxes.

* Reinforcing this view, only 20% of companies perceived there would be no threats to their business
arising from Brexit.

» The nature of Brexit-related threats perceived by businesses include:
 Loss of staff and increasing problems in recruitment (11% of firms that identified threats)
» Uncertainties arising from exchange rate fluctuations (9%)
* Imports becoming more expensive (9%)
« Travel to EU countries becoming more expensive and complex (4%)
» Navigating changes in regulations and trade arrangements (4%)

ECONOMIC RESEARCH



Opportunities and issues facing businesses

Key challenges

2012 2014 2017
Overdl economic conditions 32% Overdl economic conditions 15% Overdl economic conditions 11%
Cogt of land/ premises 13% None 13% Cost of land/premises 9%
Access to finance 12% Cost of land/ premises 11% Increased business rates 8%
Increasing UK market competition 10% Don't know 11% Avallability of suitably qudified people 7%
Burden of regulation 6% Avallability of appropriate land/premises 9% Crime and anti-socia behaviour 5%

Source: Camden Business Survey 2017 (Ref: W2/S28)

» The survey enquired as to the key challenges facing businesses in the next year. The key challenges faced in 2017 are:
* Overall economic conditions (11% - also top in 2014 and 2012)

» Cost of land/premises (9%)
* Increased business rates — 8% and a new issue identified this year following the revaluation of business rates in 2017

« Crime and anti-social behaviour was cited as a significant challenge in 2017 (5% of firms) and this is clearly seen as a
more significant challenge than in previous years

 Access to finance appeared as the third most significant challenge in 2012 (12% of firms in that year) but does not
appear in 2017

. C.onverseg/, the availability of suitably qualified people appears in the top 5 for 2017 (7%) of firms but was not as readily
cited in 2014 (4%) or 2012 (3%), and therefore appears to be a growing issue.

ECONOMIC RESEARCH
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Opportunities and issues facing businesses

Opportunities arising from Brexit

* The survey shows that Camden businesses are

o _ - not optimistic about opportunities arising from
MNone - Brexit will offer my business zero opportunities _ &61% BreXit
+ Almost two-thirds of firms (61%) perceive that
other [ 6% Brexit will present no opportunities for their
businesses
Don'tknow [N 6% « The opportunities that are perceived are:
» Less regulation/red tape (4%)
Less regulation and red aape [ 4% * Opportunities to export more easily (3%)
* Lower taxes (1%)
Opportunities to export more easily to overseas growth I 3% . Imports becoming cheaper as sterling increases
markets B

in value (1%)

» Other opportunities (16%) identified include:
* Increase in business/trade (5%)
* Increase in tourism (1%)

Imports becoming cheaper as sterling increases in value I 1% e Too ea r|y to say Specifica”y (‘] %)

Lower taxes I | %

Exports becoming cheaper as sterling decreases in value = 0%

0% 20% 40% 60% 80%

Proprtion of businesses identifying opportunity

&, Source: Camden Business Survey 2017 (Ref: W2/529) Ortus
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Opportunities and issues facing businesses

Threats arising from Brexit

» The survey indicates that firms are much more
likely to identify threats arising from Brexit than

otrer [ NNEGEEEEE - opportunities
* Whereas 61% of businesses indicated they felt
MNone - Brexit will pose zero threats to my business _ 20% BreXit WOUId Offer no Opportunities, _jUSt O%
indicated that it would offer no threats.
Difficulties recruiting staff with the appropriate skills - 1 1% e The most Signiﬁcant response was Other (58%)
and examples of such responses were:
, | « Affect on customers in EU countries and spending ma
Dontknow [ 11% decrease (11%) P J may

» General uncertainty as a concern (10%)
Imports becoming more expensive as sterling decreases in - 9% e |ncreased difﬁCU|ty in recruiting staff (6%)
vlue « Exchange rate fluctuations leading to uncertainty (4%)

. . « Travel to EU countries could be more complex/expensive
Exporting to EU member states will become more . 4% (4%)
expensive, because of tariffs - : X . . .
« Navigating changes in tariffs and trading arrangements
(4%)
« Potential loss of funding (4%)

Exports becoming more expensive as sterling increases in I 3%

value
» Current employees may have to leave (1%)
Difficulties recriting staff with the appropriate work ethic | 1% * Itis possible that the ?erception. of threats arising
from Brexit may be influencing findings related to
0% 20% 40% 60% 80% growth expectations, as reported in Theme 1.

Proportion of businesses identifying threat

&, Source: Camden Business Survey 2017 (Ref: W2/530) Ortus
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Business response to Brexit

Threats arising from Brexit

» Businesses were asked what action, if any, they had taken
5% following the Brexit vote and considering the impact it
may have on their business.

o | « Overall, 23% of firms indicated that they had taken some
Looking to different markets, dients or customers | R :-: action whilst 65% indicated that they had taken none.

Putting up prices - I 2% « Additionally, 6% did not know if they had taken any
Monitoring or keeping up to date with developments action and 7% indicated that they believed there would
and negotiations be no impact.

Other

Actively opposing Brexit (through lobbying, voting,
petitions etc.)

I,

(=]
50

Redudng costs or overheads

* Beyond ‘Other’, the key responses are:

Redudng prices  Actively opposing Brexit (through lobbying, voting, petitions etc.) (4%)

Diversifying business operations - * Looking to different markets, clients or customers (3%)
* Putting up prices (2%)
Changing supplier % « Monitoring or keeping up to date with developments and

negotiations (2%)
Moving business or opening business site abroad

« Examples of ‘Other’ action include:

Laying off staff 1% . . .
Y * Working closely with EU-based clients
Reassuring customers, clients or employees 1% * Developing new supplier relationships in non-EU territories (e.g. Far
East)
Do not know 1% * Working with trade bodies to influence government

@

* Recruiting local staff
* On-shoring of manufacturing operations

Mo relevant answer

0% 2% 4% 6%

n Proprtion of businesses taking each action
& Source: Camden Business Survey 2017 (Ref: W2/S30A) Ortus
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Theme 5 — Skills shortages, recruitment and CSR

* Key headlines:

One in five businesses (20%) report that their organisation has skills %aps within the current
workforce. This is broadly comparable to earlier years (19% in 2014, 22% in 2012)

 Additionally, 38% of firms report problems recruiting staff with the right skills or experience, a marked
increase on 2014 (26%)

 Businesses identified the following skills development priorities:
 Job-related skills (14% of firms that identify specific skills that require development)
» Basic computer literacy / IT skills (10%)
« Advanced IT or software skills (10%)
» Attitude and work ethic (10%)
* Oral communication skills (8%)

« The proportion of firms offering employment support has increased considerably and steadily since
2012, from 61% to 79%

» The proportion of firms offering the London Living Wage has also grown considerably, from 40% in
2014 to 58% in 2017

* Delivery of some forms of support has declined, however, such as unpaid work experience or work
Iacer1n5eo/n;cs (down to 30% from 35%), paid internships (20% from 25%) and apprenticeships (13%
rom 15%
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Skills shortages, recruitment and CSR

Skills gaps in existing workforce

* One in five businesses (20%)
report that their
organisation has skills gaps
within the current workforce

 This is marginally up on
2014 (19%) but down on
2012 (22%)

» The proportion of firms
indicating no skills gaps has
increased between 2012 to
2017 from 76% to 79%

Source: Camden Business Survey 2012, 2014 & 2017 (Ref: W2/S31)

» The following types of businesses are more likely to report skill gaps:

@ .

RESEARCH

Limited companies with zero employees, (28% cf. the average of 20%), businesses that are between 6 and 10 years old (35%),
?3a?:c(|;3)nal and international companies (35%) and firms that are anticipating business activity levels to be higher in a year's time
(o]

Businesses that believe Camden is a business friendly Council (27%) and those that think it is business unfriendly (28%)
Firms that operate in the Administrative Support sector (40%)
Businesses that are located in Bloomsbury (29%)

Firms in the Science & Tech growth sector (31%)
Ortus




Skills shortages, recruitment and CSR

Recruitment challenges

2012 2014 2017

Source: Camden Business Survey 2012, 2014 & 2017 (Ref: W2/S32)

Almost four in ten firms
(38%) report problems
recruiting statf with the
appropriate skills or
experience

This is below the level in
2012 (43%) but above that
in 2014 (26%). This
suggests the issues has
become more acute in the
last 3 years

« The following types of business are more likely to experience problems recruiting staff with the right skills or experience:

* Firms that are between 11 and 20 years old (49% cf. the average of 38%)
* Firms that are part of national companies (75%)
» Business that expect business activity levels to be higher in a year’s time (46%)

» Businesses that operate in the Manufacturing, (42%) Accommodation & Food Services, (70%), Professional Scientific and Technical (38%) or Administrator

Support (48%) sectors,
* Firms that are located in Bloomsbury (53%) or King's Cross (79%)

“ * Firms in the Science & Tech growth sector (62%)
(A

s
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Skills shortages, recruitment and CSR

Skills gaps and Recruitment challenges by sector

* The chart shows, by sector, the
proportion of firms experiencing skills
gaps in their current workforce and

70%
70%
c0% challenges recruiting staff with the right
46%
” zsa,I i
C} ., .

% with Skills Gaps B % Experiencing Recruitment Challenges

a8 skills or experience (sorted by skills gaps)

40% -
38%

w

e . o 38%
. - - * It shows that the proportion of firms
% 5% . . i .
oo 2o 20w - jo%  20% experiencing recruitment challenges is
oo I o I ]tngher than those experiencing skills gaps
- or every sector.
. 2 o .. . . .
oqqo“ o ésé’ & @ & &€ Cfo*"  Administrative support is the sector with
e > o o 2 e . . . . .
O A A %3@‘} & & the highest proportion of firms with skills
50 < o & o o G
& @ L Y @ & & & gaps (40% cf. the average of 20%)
& F & o <6 N
Vv e} Q & g . . .
& < & & .{39& « Accommodation & Food Services is the
& © > & « sector with the most acute recruitment
O . . . .
& challenge, with 70% of firms facing this
®

issue (cf. 38% on average)

Source: Camden Business 2017 (Ref: W2/S32A)
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Skills shortages, recruitment and CSR

Skills gaps and Recruitment challenges by size

o . o | * The chart shows, by size band, the

7% with Skills Gaps m % Experiencing Recruitment Challenges proportion of firms experiencing skills
gaps in their current workforce and
challenges recruiting staff with the right

47%
45%
45% . .
40% skills or experience
40% 37% 38% 38% ) )
35% * It shows that the proportion of firms
5% - experiencing recruitment challenges is
30%  28% higher than those experiencing skills gaps
in every size band.
25% 23%
a 55 20% 20% « The size band with the highest proportion
20% - of firms with skills gaps is Limited
15% 4% i companies with zero employees (28% cf.
:. the average of 20%), followed by those
10% 7% with 10 to 49 employees. This may

50%

reflect, in the case of the smallest firms, a
recognition of the skills limitation of the
founders.

5%
0%

Ltd Company Sole Trader | to 4 5to9 10 to 49 50 to 99 100+ All Size Bands

Zero and :
Employees  Partnorship * Sole traders and Partnerships face the
most acute recruitment challenges, with

almost half (47%) of firms facing this
issue (cf. 38% on average)

RESEARCH

Source: Camden Business 2017 (Ref: W2/S32B)




Skills shortages, recruitment and CSR

Skills gaps and Recruitment challenges by type of firm (nature of site)

» The chart shows, by type of firms
(according to the nature of the site), the
proportion of firms experiencing skills
gaps in their current workforce and
challenges recruiting staff with the right
skills or experience

% with Skills Gaps  m % Experiencing Recruitment Challenges
80%

70%
60%

50% * It shows that the proportion of firms

75%
48%
44% . . . .

. experiencing recruitment challenges is
o 35% 35% 35% higher than those experiencing skills gaps
309 for every sector.
o 8% 21% 20%  National companies and International

) companies show the highest proportion
0% of firms with skills gaps (35% cf. the
average of 20%)

0%

Net - Local company London company with  National company witha  International company All firms L4 Nat|ona| com pa nies are the type Of f| rms
more than one office/ number of offices/ with offices/ business . .
business premises in  business premises across premises outside of the W|th the most acute recruitment
different parts of London the UK UK

challenge, with 75% of firms facing this

. issue (cf. 38% on average)
Source: Camden Business 2017 (Ref: W2/S32A)
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Skills shortages, recruitment and CSR

Skills development priorities

2012 m2014 m2017 ° When aSked what skills need
improving based on recent

_ recruitment experience or
oo expectations, almost a third (31%)
30% - of companies state that they

_ perceive no skills development
25% needs. This is significantly higher
E?Sr})elther 20147 (14%) or 2012

35%

20% -1 8%

T « Where development needs are
' =K : identified, the most frequently
| C|ted skills areas are:

| | i - - . Job related skills (14% of

I I I I - mdaanles cf. 3% in 2014 and 5%
\\% \\‘9 \\"

S T . Ba5|ccom e r literac /ITsk|IIs
I I I I T - (fov% cf 6% in 2014 o i 15% in
\\a
f

.§\‘J
ot & &F c}

Proportion of firms indicating skills developmentissue

< .
j 6 & +Q"> & & « Advanced IT or software skills,
S R S A S S I S O MG A &10%0‘ 6% in 2014 and 19% in

)

$ ¢ & T . Attitude and w
6% In 2 4
& * Oral commz

4% in 201
Source: Camden Business Survey 2012, 2014 & 2017 (Ref: W2/S33)
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Skills shortages, recruitment and CSR

Employment support offered to staff

RESEARCH

90%
80% 73%
70% 61%
60%
50%
40%
30%
20%
10%
0%

79%

Proportion of firms offering
any employmemt support

2012 2014 2017

The proportion of firms offering employment support has
mc;%%/sed considerably and steadily since 2012, from 61%
to (o)

The proportion of firms offering the London Living Wage
Bgﬁ?lso grown considerably, from 40% in 2014 to 58% in

Flexible working (up to 56% from 55% in 2014) and
mentoring/buddying (23% up from 22%) have become
marginally more prevalent in local businesses

Some forms of employment sugport have decreased in
availability in the Camden firm base, such as unpaid work
experience or work Elacements (down to 30% from 35%),
paid mternshl(ps (20% from 25%) and apprenticeships
(13% from 15%)

2014 m2017

ivi 0%
London Living Wage | 55

: ; 55%
Flexible working - o <

Unpaid, or expenses only, work experience or 159
work placements/trials [

Mentoring/ buddying | —

: P 25%
Paid Internships | —— 0.

25%
None D0

Childcare vouchers I :gzz

Apprenticeships 27

Don't Know § 1%

0% 20% 40% 60%

Proportion of firms providing each type of employment support

Source: Camden Business Survey 2012, 2014 & 2017 (Ref: W2/S34 and W2/S35)

ECONOMIC RESEARCH




Skills shortages, recruitment and CSR

Interest in providing employment support

2014 m2017 » The survey also asked firms about forms of
_ employment support that they are interested in
None e ™ providing

 Generally speaking, the trend is for firms to be showing
a %reater interest In these employment support
SC

: . | 7%
Apprenticeships | 2+

London Living Wage | — 2 emes than in 2014. However, these findings often
S - _ contradict the findings on e_rmplolyment support
‘ P — actually provided (see previous slide)

Unpaid, or expenses only, work experience or %
T work placements/trals. E— « Almost one quarter (24%) indicated an interest in
Childeare vouchere o offering Apprenticeships and also the London Livin
— Wage and this suggests that the proportion that wi

Flexible working |t 157 do so in the future will increase

A similar proportion (23%) indicated an interest in

offering paid internships. Whilst interest in this has
Don't Know  Qaet™ increased, the proportion actually offering paid
internships has declined

Mentoring/ buddying  E—— o

0% 20% 40% 60%
Proportion of firms interested in providing each type of employment support * |ntere5t In prOV|d|ng unﬁald \W'e; rk eXperIence or

placements but again, this contradicts the declining
Source: Camden Business Survey 2012, 2014 & 2017 (Ref: W2/536) trend in actual behaviour

* 41% of firms indicted that they would be interested in
offering none of the stated employment support
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Skills shortages, recruitment and CSR

CSR activities

2012 2014 w2017 * The progortion of firms engaged in CSR activities has grown
from 55% in 2012 to 75% in 2017 (though this is lower than

Fundraising or investing in charities or social enterprises -~ - 57 the 2014 flgure Of 80%)
Ensronmenal prjects o5 eccing. edcing vt e, - However, the general pattern is that the proportion of firms

undertaking specific activities has declined since 2014

Support locl voluntry and community sector organisations _ e
I 34

Give talks'presentations in schools on business issues L s ° The mos..t Commonly.undertak.en CSR aCtiVity iS fU ndraiSing
el or investing in charities or social enterprises, undertaken bg/
P oo W ey e 32% 44% of all firms, though this is a decrease since 2014 (57%
o e 1 « More than a third of firms (36%) get involved in _
o ployee votunteening schemes environmental projects but again this has declined since
i _ 2014 (39%)
MNone = 19% e . .

o  Around a third of firms (34%) support local voluntary and

Payroll ghing . e, ™ community sector organisations, down from 42% in 2014

Met - Other - :
0% 20% 40% 60%

Proportion of firms undertaking each CSR activity

Source: Camden Business Survey 2012, 2014 & 2017 (Ref: W2/S37)
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Skills shortages, recruitment and CSR

Employment support offered to staff and CSR activities by sector

Financial & Insurance Services
Manufacturing

Charity

Other Service Activities

Professional, Scientific & Technical Services
Human health and social work activities
Wholesale & Retail

Administrative Support

Information & Communication

Arts, Entertainment & Recreation
Accommodation & Food Services

Real Estate

All Sectors

0% 20%

I o5
I S37%
I}
. 7
. 7 5%
I 7
I 705
I, 5%
I 30

I 79%

40% 60% 80%

92%

92%

98%

100%

Transport & Storage

Financial & Insurance Services
Charity

Administrative Support

Real Estate

Wholesale & Retail
Accommodation & Food Services
Arts, Entertainment & Recreation
Other Service Activities
Professional, Scientific & Technical Services
Manufacturing

Information & Communication

All Sectors

0% 20%

100%

100%

92%
[
I, 5 2%
I 7o
I, 77
[
L3
I 73
- [JL3Y
.2
I 7 5%

40% 60% 80% 100%

Proportion of firms providing any type of employment support

Source: Camden Business Survey 2017 (Ref: W2/S34A)

 The chart above shows the proportion of firms in each sector
that are offering employment support

 The percentage of firms offering support ranges from 98% in
Financial & Insurance Services down to 63% in Real Estate

« The proportion of firms delivering employment support is
below the average in six sectors.

RESEARCH

Proportion of firms undertaking CSR activities
Source: Camden Business Survey 2017 (Ref: W2/S36A)

 The chart above shows the proportion of firms in each sector
that are undertaking CSR activities

_ ng CSR ranges from 100% in
_ torage and Financial & Insurance Services down
% in Information & Communication.

« The percentage of firms deliverin
TransE)ort &
to 64

« There are only three sectors below the average - Professional
Scientific and Technical Services (73%), Manutacturing (66%)

ECONOMIC RESEARCH
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Skills shortages, recruitment and CSR

Profile of firms offering Apprenticeships

Manufacturing 33% Manufacturing 42%
Accommodation & Food Services 2% Administrative Support 41%
Transport & Storage IEEEEEGNN— | % Real Estate 36%
Professional, Scientific & Technical Services I |55 Other Service Activities 35%
Wholesale & Retail I 3% Wholesale & Retail 22%
Administrative Support I 2% Information & Communication 22%
Arts, Entertainment & Recreation I 5% Professional, Scientific & Technical Services 22%
Information & Communication I % Accommodation & Food Services 20%
Financial & Insurance Services = 0% Financial & Insurance Services 19%
Real Estate = 0% Arts, Entertainment & Recreation 1 6%
All Sectors NN 3% All Sectors NG 24%
0% 10% 20% 30% 40% 0% 10% 20% 30% 40% 50%
Proportion of firms offering Apprenticeships Proportion of firms interested in offering Apprenticeships
L1d Company Zero Employecs % * One third of firms in Manufacturing offer apprenticeships

* Firms that employ over 50 staff are also more likely to offer
apprenticeships compared to smaller firms — more than one third
of firms in these size bands offer them and this is almost three

Sole Trader and Partnership NN 4%

| to4 I 4%

St07 NN 5% time the average (13%)
10to 49 NN 75 . .
t T ' » Firms that are part of a London based company with more than
20 o 3 —— e one branch or office in London are the most likely to employ
100+ apprentices (26% cf. 13% on average).
“ Al Size Bands IS |3%
’ 0% 10% 20% 30% 40%

ECONOMIC RESEARCH

Proportion of firms offering Apprenticeships
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Skills shortages, recruitment and CSR

Profile of firms interested in offering Apprenticeships

Manufacturing 42% Net - Local company 24%
Administrative Support 41%
London company with more than one
Real Estate 36% office/ business premises in different parts 43%
of London
Other Service Activities 35%
. National company with a number of 41%
Wholesale & Retail 22% offices/ business premises across the UK -
Information & Communication 22%
International company with offices/ .
Professional, Scientific & Technical Services 22% business premises outside of the UK -
Accommodation & Food Services 20%
. . . All firms 24%
Financial & Insurance Services 19%
Arts, Entertainment & Recreation 1 6% 0% 10% 20% 30% 40% 50%
All Sectors 24%

Proportion of firms interested in offering Apprenticeships

0% 10% 20% 30% 40% 50%

Source: Camden Business Survey 2017 (Ref: W2/S35A/S35B/S35C)
Proportion of firms interested in offering Apprenticeships

» Firms in Manufacturing (42%) and Administrative Support (41%)

e Company Zero Employees = are most interested in offering Apprenticeships
Sole Trader and Partnership 24%
l to4 7% » Firms that employ 50 to 99 staff are also more likely to be
09 - interested in offering apprenticeships (45%) followed by those
1 (o)

ot 49 - employing more than 100 (36%)

50 to 99 45% » Firms that are part of a London based company with more than
100+ 36% one branch or office in London are the most likely to be interested

Al Size Bands ™ in offering Apprenticeships (43% cf. 24% on average)

“ 0% 10% 20% 30% 40% 50%
I | " ' Proportion of firms interested in offering Apprenticeships Ortus
ECONOMIC RESEARCH
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Theme 6 — Business Networks

* Key findings:
* Precisely one quarter of firms in Camden (25%) hold a membership of a business network (e.g.
Chamber of Commerce, Federation of Small Businesses, CBI, Camden Town Unlimited)

* The most popular networks are:
* Chamber of Commerce (9%)
* Federation of Small Businesses (7%)
« Camden Town Unlimited (7%)
 [Institute of Directors (6%)
» The key reasons for being members of networks are as follows:
» Networking opportunities (30%)
» Opportunities for collaboration (14%)
It is compulsory (e.g. if in a Business Improvement District area) (14%)
Tangible membership benefits (12%)

Other reasons (12%) such as that membership conveys trustworthiness, to learn from other businesses, to
influence their industry and to raise company profile.

Generally good for business (10%)

ECONOMIC RESEARCH




Contracts and Networks

Membership of networks

Chamber of Commerce NN 97
Federation of Small Businesses NN 70
Camden Town Unlimited I 75/
Institute of directors NN 57

UCL Advances I 3%

REC I 37

Don't know I 3%

NW3 Hampstead mEE %

RIBA W 1%

0% 2% 4% 6% 8% 10%
Proportion of firms that are members

Source: Camden Business Survey 2017 (Ref: W2/S38 and W2/S39)

* One quarter of firms in Camden are members of a business network

* The most popular networks are:
¢ Chamber of Commerce (9% of Camden firms)
» Federation of Small Businesses (7%)

n ¢ Camden Town Unlimited (7%)
(A

. * Institute of Directors (6%) Or tus




Contracts and Networks

Reasons for holding memberships

» Businesses were asked to state the reasons for holding

Metworking opportunities (meeting other businesses) 30% . X
o e memberships of business networks. The key reasons were as
Offers opportunities for collaboration (jeining up on O | 47
pieces of work/sharing knowledge) 1 fO”OWS:
It's compulsery for cur organisation  INIIIIE—_—G—N | 47 . Networking Opportunities (30%)
Membership benefits that are available (tangible) NI | 2% e That the network offers opportunities for collaboration (‘]4%)
Other EE— | 2% * Because it is compulsory (14%) - this will apply, for example, to
Ceneraly good for butnes: 0% businesses located within a Business Improvement District
e winess m— 10 boundary, such as Camden Town Unlimited
¢ makes us look better as an organisation N | 0% « Tangible membership benefits (12%) — although the survey did
It is a good source of infermation | ﬂOt eanII’e as tO the nature Of these, they may InC|Ude
- ) employment law support, free advice, discounts on insurance
Seemed like the right thing to do I 6% pO|iCieS and so on
They provide our working space NN 5% « Other (12%). Examples include that membership conveys
No relevant answer T 3% trustworthiness, to learn from other businesses, to influence
their industry and to raise company profile
Collective bargaining Il 2% .
e * Generally good for business (10%)
CHfers opportunities for advecacy (business network %
represents businesses across different forums) °
To help the envirenment or local communicy B 1%
Den't know N 5%
0% 20% 40%

Proportion of firms stating response

” Source: Camden Business Survey 2017 (Ref: W2/S40)
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Contracts an

d Networks

Outstanding issues not covered by the survey

 Finally, the survey asked businesses to identify issues which

Cither 5% . . .
they felt were important but either not covered in the
es : s sinesses NN 47 ; ; ;
There should be more help for small businesse 4% dISCUSSIOﬂ or that they Wanted tO empha5|se
Business rates are too high [ NN 37 . . . pe . .
» The key issues identified, which should be considered as
ssue Wi rking or parki rmits N G0 1 .
ssue with pariing or parking permit 3% areas for future research, include:
lssue with recydling or waste collection  ENSEG_G—G—GS—— 37 * Other (5%). This category includes issues such as HS2, air
There should be more business support available  INGINGITGE =~ 2% EOIIUtlonl ||.CenS|ng, plannlng pOIICy and hlgh street
omogeneity
Issue with traff stion [N 27 .
e e * More help for small businesses (4%)
Issue with crime or antisodial behaviour (e.g, drug use) INNIINNGG 2% ° BUSineSS rates being too hlgh (3%)
lssue with homelessness in area NN 2% ° |Ssues Wlth parking or parking permits (3%)
CL'““'“E"°E"“igﬂﬂf@‘?::;':.‘;ﬂ“:?”“tthe':':””c” 1% * Issues with recycling or waste collection (3%)
Issue with street cleaning or litter  [HNEIN | % * More business Support available generally (2%)
issue with dog fouling NN 1% * lIssues with traffic congestion (2%)
. . . . . o
ssue with i polltion NN 1% Crime and anti-social behaviour (2%)
» Homelessness (2%)
My business will be adversely affected by H52 HEEE | %5
Better policing or more police presence I | %5
0% 2% 4% 6%

Proportion of firms stating response

@
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Source: Camden Business Survey 2017 (Ref: W2/S41)
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Methodology (1)

Universe Universe % Quota Quota % Responses Responses % The research was undertaken using
A+BHD+E Combined 23| 1% 2 1% 2 % Computer Aided Telephone Interviews
C: Manufacturing 1,479 4% 20 5% 20 5% (CATl) with 400 businesses.
F: Construction 2,008 6% 3 1% 3 1%
G: Wholesale & Retail 3,965 11% 62 16% 62 16% Firms were asked a series of 30
H: Transport & Storage 494 1% 8 2% 9 2% questions, the majority Of which were
I: Accommodation & Food Services 2,863 8% 55 14% 55 14% closed and some of which I’ECIUII’ECI
J: Information & Communication 4,257 12% 38 10% 39 10% fO”OW-Up questions. The surveys were
K: Financial & Insurance Services 1,159 3% 12 3% 12 3% designed to take no |Onger than 20
L: Real Estate 4023 | 11% 20 5% 20 5% minutes (appreciably shorter than the
M: Professional, Scientific & Technical Services | 8,491 24% 85 21% 87 22% 2012 iteration).
N: Administrative Support 2,534 7% 36 9% 34 9%
R: Arts, Entertainment & Recreation 1,318 4% 18 5% 18 5% The table to the left demonstrates the
S: Other Service Activities 2,547 7% 40 10% 38 10% population of firms, agreed target
35,47 400 400 quotas and achieved interviews.

Source: Camden Business Survey 2017 (Ref: W2/S41)

Larger firms were over-sampled and smaller firms under-sampled in 2017, to maintain the robustness of
responses from larger firms.

Raw survey data were then weighted to reflect the profile of firms in the Camden economy. All results

ECONOMIC RESEARCH

.w reported are based on weighted data.
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Methodology (2)

 For this survey sample (400 firms from a population of 35,472) at a confidence level of 95%, the full
sample standard error is +/-4.87%. At a confidence level of 99%, it is +/-6.40.

 This variance depends on the response; the more definite the response (i.e. the closer the percentage to 0
or 100) the smaller the standard error.

« For example, if 50% of respondents selected a particular response, we can be 95% confident that the
overall business response falls between 45.13% and 54.87% and 99% confident that it is between 43.6%
and 56.4%. If 2% of respondents selected a particular response, the standard error would be much
smaller

» As the sample is disaggregated by variables such as sector and firm size, the standard error will increase,
sometimes dramatically.

* More information on understanding confidence can be found here on the Office for National Statistics
website, using the 2011 Census as an example.

ECONOMIC RESEARCH


http://www.ons.gov.uk/ons/guide-method/census/2011/census-data/2011-census-user-guide/quality-and-methods/quality/quality-measures/confidence-intervals/index.html

Methodology (3)

Comparison of the profile of responses across surveys

Type of business/site

2012 74% 3% 5% _
2014 77% 4% 7% -
2017 76% 4% 5% -
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
B Local company, | business site B Local company, >1 business site London company National company B International company H Other

Age of business/site

2017 1% 3%
2014 1% 3%

2012 1% 6%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

<1 year 1-2 3-5 E6-10 m11-20 W20+
m Source: Camden Business Survey 2012, 2014 & 2017 (Ref: W2/543 and W2/544)
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Methodology (4)

e Growth sector definitions

SIC Code

Creative & Cultural industries

SIC Code

Professional, Technical and Business Support Services

Professiona & Technica Services (inc. finance)

42 Civil Engneering

64 Fnancid Services

65 Insurance etc

66 Activities auxiliary to finance/insurance

69 Legd/Accountancy

70 Head Offices etc

71.12 Engneering

71.2 Testing & Anaysis

73.2 Market research

74.3 Trandation

74.9 Other professiond, scientific and technica

94 Member ship organisations

Business Admin & Support Services

68 Red Estate

77 Rentd and Leasing

78 Employment activities

80 Security and investigative activities

81 Services to buildings and land activities

82 Other administration etc

Creative industries

18 Printing & re-production of recorded music

58 Publishing activities

59 Motion, picture, video and telecommunications

60 Programming & broadcasting activities

71.11 Architecture

73.1 Advertising

74.1 Pecidised design

74.2 Photog aphic

Cultura activities

90 Creative, arts & entertainment

91 Libraries, archives & museums

93 Soorting activities & amusements

Science & Tech SIC Code

Sientific research

72 Sientific research & development

Computer science and telecommunications

62 Computer programming etc

63 Information services activities

61 Telecommunications

Ortus
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